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Response to Arguments 

1 . Applicant's arguments filed 2/20/07 have been considered but are moot in view of the 
new ground(s) of rejection. 

Claim Rejections - 35 USC § 103 

2. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

3. Claim 18, 36, 37, 39-41, and 44 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Lash et al. (U.S. 20020108128 A1) in view of Allibhoy et al. (US 6,980,972 
A). 

Regarding claims 18 and 44, Lash teaches a method for blocking access to selected 
enhanced content during a television broadcast (see abstract), the method comprising: 
intercepting a first trigger (video transport data unit in video transport data stream) at a cable 
operator facility (see figure 2, 0008, 0014), the first trigger being embedded in a television 
broadcast (video signal) (see figure 2); removing the first trigger from the television broadcast 
(via decoder 2020); sending the television signal (video signal) to an interactive television 
system of a customer (receiver 21 30) without replacing the first trigger with a second trigger 
(see 0014, 0040, 0047-0066, 0089 and figure 2). Lash does not explicitly disclose determining 
that the trigger is to be removed based on user preferences as recited in the claim and similarly 
recited in claims 36 and 41. However, Allibhoy teaches selecting and/or filtering triggers based 
on user's profile (see figure 12 and col. 23, lines 46-62). Therefore, it would have been obvious 
to one of ordinary skill in the art at the time the invention was made to modify the system of 
Lash by selecting and/or filtering triggers based on user's profile as taught by Allibhoy by 
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selecting and/or filtering triggers based on user's profile as taught by Allibhoy in order provide 
only information that user may be interested in and/or filter out what user may not be interested 
in. 

Regarding claim 37, Lash teaches storing filtering criteria (within 2070) for determining 
whether a particular trigger should be blocked (i.e., trigger msnbc.com orweather.com - see 
0059); and determining that the first trigger should be blocked based on the filtering criteria (see 
0014, 0040, 0053-0066). 

Regarding claim 39, Lash teaches that the filtering criteria include blocking all triggers of 
a particular type (i.e., triggers that do not contain "http://", ".com", "v:t" are blocked - 0066). 

Regarding claim 40, Lash discloses that the meaningful video transport data unit may 
vary. For instance, video transport data unit could be a trigger, a packet, start/stop indicators, 
predetermined number of bits, etc (see 0026). Lash does not explicitly teach the type of trigger 
to block includes interactive commercials. Official Notice is taken that blocking advertisement is 
well known in the art. Therefore, it would have been obvious to one of ordinary skill in the art at 
the time the invention was made to modify the system of Lash by blocking type of trigger such 
as advertisement in order to effectively eliminate the unwanted program. 
4. Claims 42-43 are rejected under 35 U.S.C. 103(a) as being unpatentable over Lash et 
al. (U.S. 20020108128 A1) in view of Allibhoy et al. (US 6,980,972 A) and further in view of 
Blackketter et al. (US 6,560,777 B2). 

Regarding claim 42, Lash teaches a method for modifying enhanced programming for an 
interactive television system (see abstract and figure 2), the method comprising: intercepting a 
first trigger (video transport data unit in video transport data stream) at a cable operator facility 
(see figure 2, 0008, 0014), the first trigger being embedded in a television broadcast (video 
signal) (see figure 2); replacing the first trigger with a second trigger within the television 
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broadcast (i.e., replacing trigger "itv.weather.com" with trigger 

"etv.respondtv.eom/c/bloomberg05/" - 0014, 0040, 0071). Lash does not explicitly teach the first 
trigger comprising a first link and creating the second trigger by appending a second link to the 
first link. However, Blackketter teaches providing a first trigger, i.e., 

http:llwww.broadcaster.comlpro.qramslsportslen.qlish.html comprising a first link, i.e., ENG, and 
a second trigger, i.e., "http:llwww.broadcaster.comlpro,qramslsportslspanish.html" comprising a 
second link, i.e., SPAN, appended to the first link (see 322 - figure 3; col. 3, lines 19-22). 
Therefore, it would have been obvious to one of ordinary skill in the art at the time the invention 
was made to modify the system of Lash by including the first trigger comprising a first link and 
creating the second trigger by appending a second link to the first link as taught by Blackketter 
to allow user selectively accessing to different content. 

Regarding claim 43, Lash modified with Blackketter adding a mechanism to the second 
trigger for providing a customer with a choice between the first link and the second link (i.e., 
user can select sport page in English language or in Spanish language) (see 322 - figure 3). 
5. Claims 1-6, 8-14 and 19 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Reynolds et al. (US 20010037500 A1) in view of Allibhoy et al. (US 6,980,972 A). 

Regarding claim 1, Reynolds teaches a method for modifying enhanced programming 
for an interactive television system (viewer television system 70) (see figures 1-2), the method 
comprising: intercepting a first trigger (original meta data, i.e., 114) at a cable operator facility 
(100) (see 0028 and figure 2), the first trigger (1 14) being embedded in a television broadcast 
(110) (the original metadata 1 14 is received in conjunction with an incoming broadcast signal 
1 10 at metadata substitution system 100 - see figure 2; 0026); replacing the first trigger with a 
second trigger (local meta data, i.e., 142) (see 0025, 0026, 0028); and sending the second 
trigger to the interactive television system with the television broadcast (sending the modified 
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signal 110' included the local meta data to the viewer television system 70- see 0025, 0026 and * 
figures 1-2). Reynolds does not explicitly teach providing the second trigger according to pre- 
selected customer preferences. However, Allibhoy teaches selecting and/or filtering triggers 
based on user's profile (see figure 12 and col. 23, lines 46-62). Therefore, it would have been 
obvious to one of ordinary skill in the art at the time the invention was made to modify the 
system of Reynolds by selecting and/or filtering triggers based on user's profile as taught by 
Allibhoy by selecting and/or filtering triggers based on user's profile as taught by Allibhoy in 
order provide only information that user may be interested in and/or filter out what user may not 
be interested in. 

Regarding claims 2 and 3, Reynolds teaches that the triggers provide a link to the 
location of enhanced content (see 0005). 

Regarding claim 4, Reynolds teaches that every trigger contains URL that specifies the 
location of the enhanced content (see 0014). 

Regarding claims 5-6, Reynolds teaches that the metadata substitution system can be 
used to replace the original metadata, i.e., the national automobile ad, with the local meta data, 
i.e., local automobile ad includes pricing and dealer locations (see 0027). 

Regarding claim 8, Reynolds teaches providing the enhanced content via the local 
metadata particular to viewer's city, state, or region (see 0025). 

Regarding claims 9 and 10, the combined teachings Reynolds and Allibhoy do not 
include that the triggers relate to enhanced content for religion/ethnicity. Official Notice is taken 
that it is well known that ethnic/religious demographics are characteristics that relate to the 
population of geographic area. Therefore, it would have been obvious to one of ordinary skill in 
the art at the time the invention was made to modify the combined systems of Reynolds and 
Allibhoy by including the triggers relate to enhanced content for religion/ethnicity in order to 
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effectively tailor the enhanced content to viewers in a particular geographic area. 

Regarding claim 11 , Reynolds teaches that the first trigger relates to content of a 
national interest (a national advertising campaign, e.g., an automobile ad) and the second 
trigger relates to content of a local interest (advertising information includes local pricing and 
dealer locations) (see 0027). 

Regarding claim 12, Reynods teaches that the second trigger contains directed 
advertising related to the first trigger (for instance, the original metadata may be generic 
information material that pertains to a national advertising campaign, e.g., an automobile ad. 
The metadata substitution system 100 can be used to replace the national automobile ad with 
advertising that is targeted to the particular metropolitan area. Information may be included at 
the local level includes local pricing and dealer locations - see 0027). 

Regarding claim 13, Reynolds teaches the first trigger (the original metadata) is 
embedded into the television signal by broadcast network (50) (see 0025, 0026 and figures 1-2). 

Regarding claim 14, Reynolds teaches substituting the original metadata with local 
metadata (see 0025, 0026). That is, the second trigger is identical to the first trigger since both 
triggers are metadata. 

Regarding claim 19, Reynolds teaches a system for modifying enhanced programming 
for an interactive television system (viewer television system 70) (see figures 1-2), the system 
comprising: a trigger interception component (132) (see figure 2) configured to intercept a first 
trigger(original meta data, i.e., 114) at a cable operator facility (100) (see 0028 and figure 2), the 
first trigger (1 14) being embedded in a television broadcast (110) (the original metadata 1 14 is 
received in conjunction with an incoming broadcast signal 110 at metadata substitution system 
100 - see figure 2; 0026); a trigger replacement component (134) (see figure 2) replacing the 
first trigger with a second trigger (local meta data, i.e., 142) if permitted (see 0025, 0026, 0028) 



Application/Control Number: 09/858,201 Page 7 

Art Unit: 2623 

and sending the second trigger to the interactive television system with the television broadcast 
(sending the modified signal 110' included the local meta data to the viewer television system 
70 - see 0025, 0026 and figures 1-2). 

Reynolds does not explicitly teach providing the second trigger according to pre-selected 
customer preferences. Pearson teaches selecting triggers to be inserted into the broadcast 
stream at cable head ends or video delivery facilities based on user's viewing preferences to 
provide the enhanced content to the targeted viewers (see 0008, 0010, 0072). Therefore, it 
would have been obvious to one of ordinary skill in the art at the time the invention was made to 
modify the system of Reynolds by teaches selecting triggers to be inserted into the broadcast 
stream based on user's viewing preference as taught by Pearson in order to effectively provide 
the enhanced content to the targeted viewers. 

6. Claims 7, and 15-17 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Reynolds et al. (US 20010037500 A1 ) in view of Allibhoy et al. (US 6,980,972 A) and further in 
view of Blackketter et al. (US 6,560,777 B2). 

Regarding claim 7, the combined teachings of Reynolds and Allibhoy do not explicitly 
include the feature of the first trigger relates to enhanced content for a first language and the 
second trigger relates to enhanced content for a second language. However, Blackketter 
teaches providing a first trigger or URI related to enhanced content for a first language such as 
English and a second trigger or URI related to enhanced content for a second language such as 
Spanish. or German (see col. 3, lines 19-25 and figure 3). Therefore, it would have been obvious 
to one of ordinary skill in the art at the time the invention was made to modify the combined 
system of Reynolds and Allibhoy by including a first trigger or URI related to enhanced content 
for English language and a second trigger or URI related to enhanced content for Spanish or 
German language as taught by Blackketter in order to selectively provide the enhanced content 
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in different languages to viewers. 

Regarding claims 15-16, the combined teachings of Reynolds and Allibhoy do not 
explicitly include that the second trigger comprises at least a portion of the first trigger and 
wherein the portion is a URL. However, Blackketter teaches providing a second trigger, e.g., a 
URI for Spanish-language sport page 328 specified as 

"http://www.broadcaster.com/programslsports/spanish.html" or a URI for German-language 
sport page 326 specified as "http:llwww.broadcaster.comlprogramslsportsl.aerman.html". 
(Emphasis added). It is noted that a first trigger, e.g., URI for the main sport page 322 is 
"http://www.broadcaster.com/programs/sports/". (See col. 3, lines 14-25 and figure 3). 
Accordingly, the second trigger/URI comprises at least a portion of the first trigger. It would have 
been obvious to one of ordinary skill in the art at the time the invention was made to modify the 
combined system of Reynolds and Allibhoy by including second trigger or URI comprises at 
least a portion of first trigger/URI as taught by Blackkett in order to provide an effective way for 
accessing to specific enhanced content. 

Regarding claim 17, the combined teachings of Reynolds and Allibhoy do not explicitly 
include the feature of the second trigger further comprises supplemental enhanced content 
appended to the first trigger and wherein the second trigger is configured to provide a choice 
between enhanced content and supplemental enhanced content for display on the interactive 
television system. However, Blackketter teaches providing a sport page 322 with language 
options such as English, Spanish or German, wherein Spanish-language sport page 328 or 
German-language sport page 330 associated with URI (a second URI/trigger) 
"http://www.broadcaster.com/programslsportslspanish. html" or 

"http://www. broadcaster.com/programs/sportsLgerman. html", respectively. (Emphasis added). It 
is noted that URI (a first URI/trigger) for the sport page 322 is 
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''http:llvwvw.broadcaster.comlpro.qramslsportsr. (See col. 3, lines 14-25 and figure 3). 
Accordingly, the second URI/trigger comprises enhanced content (i.e., sport page for a 
particular language) appended to the first URI/trigger. It would have been obvious to one of 
ordinary skill in the art at the time the invention was made to modify the combined teachings of 
Reynolds and Allibhoy as taught by Blackketter in order to allow users to selectively view the 
enhanced content. 

7. Claim 38 is rejected under 35 U.S.C. 103(a) as being unpatentable over Lash et al. (US 
20020108128 A1) in view of Allibhoy et al. (US 6,980,972 A) and further in view of Alao et al. 
(US 200201 69885 A1). 

Regarding claim 38, Lash does not teach blocking a trigger for a commercial that is 
foreign to a viewing area of the customer. However, Alao teaches filtering advertisement based 
on user preferences and client profiles. For instance, a French cooking advertisement is 
provided to one viewer while an Indian cooking advertisement is provided to anther viewer (see 
0054). It is noted that user preferences and/or client profiles include 
geographical/demographical information or viewing area of the user information. Therefore, it 
would have been obvious to one of ordinary skill in the art at the time the invention was made to 
modify the system of Lash by filtering advertisement based on user preferences and client 
profiles in order to provide the most suitable content to user. 

8. Any inquiry concerning this communication or earlier communications from the examiner 
should be directed to Ngoc K. Vu whose telephone number is 571-272-7306. The examiner can 
normally be reached on Monday-Friday. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, John W. Miller can be reached on 571-272-7353. The fax phone number for the 
organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private 
PAIR system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). If you 
would like assistance from a USPTO Customer Service Representative or access to the 
automated information system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 
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